GENERAL DONOR MOTIVATIONS

HIGHLIGHTS

The American Benefactor
*  Themany different motivations for giving incdlude superdtition, atruism,
gratitude, guilt, salvation, selfishness, grief, giving to get, heping, obligation,
good fedlings, opening out, and the feding of grestness.
Elizabeth Borisand Teresa Odendahl
* Moativationsfor giving can be influenced by religious heritage, persond
philosophy, socid responsibility, political beliefs, peer pressure or egoism.
Robert Bremner
» Throughout time, the meaning of philanthropy has focused on dtruism, pride,
sacrifice, tolerance, religion and gentility.
E. Gil Clary and Mark Snyder
* Thesx persond and socid psychologica behaviors that underlie giving decisons
are vaues, socid, career, protective, enhancement and understanding.
Virginia A. Hodgkinson and Murray Weitzman
Key factors that motivate people to give include:

» Being asked to give and volunteer—when minorities are asked to give, 78 percent
respond pogtively;

* Charitable deduction;

*  Membership in an organization;

* Involvement in organizations as ayouth;

»  For communities of color, the percentage of African Americans who reported
household giving increased from 51 percent in 1993 to 53 percent in 1995
whereas the percentage of Hispanics reporting giving declined from 65 percent in
1993 to 57 percent in 1995; and

*  Ovedl, African Americans and Higpanics had lower household giving than white
respondents—the primary reasons for the lower giving of Higpanics and African
Americans was lower average household income than whites, lower percentage of
respondents who were married, and a lower proportion of college degrees than
whites.

Francie Ostr ower

* A dominant and widespread class-based system of giving coexists with divergent
patterns of giving based on rdigion, ethnicity and gender;

» Philanthropy and charity differ in focus and content—charity is directed at the
poor, philanthropy includes awider range of private giving for public purpose;



» Hlite philanthropists believe that noncharitable giving is as legitimate as charitable
gving;

* Volunteer activities, particularly board membership, are important factors for
giving among the wedthy (a connection to the organization is key to ther gift);

» Eliteshave played amgor role in the establishment and oversight of nonprofit
organizations, and tend, therefore, to give to them aswell;

» Philanthropy isamark of status that defines and maintains the cultura boundaries
of ditelife and

»  Philanthropy grows out of a donor’s sense of identity as well as ethnicity, rdigion
and gender.

Russ Alan Prince

* Thesaven types of donorsinclude: the communitarian, the devout, the investor,
the socidite, the dtruist, the repayer and the dynast—each type requires different
fundraigng drategies for developing relaionships, and

* Mog donorsfal into the communitarian model where “giving makes good
sense,” followed by the devout where gifts are motivated by religious reasons.

ThomasRellly
» Donors give with the expectation of receiving some benefit;
» Donors are more likely to seek indirect benefits than direct gifts;

* Individuds and foundations generaly give to enhance an indtitution, the
community, or society; corporations give to build strong educationd and research
programs that might eventudly help the business community overdl; and

» Theatraction of specific payoffsisardatively minor influence on giving.
Paul Schervish

* Hvefactorsinduce charitable giving—communities of participation, frameworks
of consciousness, mediating organizations or persons that invite participation in
giving, the presence of discretionary resources, and the existence of a person or
experience in one' s youth who inspired giving in adulthood.

Caraol Schwartz Slberg
Donors give for severd reasons, including:
* Rdigioushigory;
*  Family involvement in giving;
*  Philosophy of shared wedlth;
* Giving assaway of life;
* Expresson of successin business,
» Having large amounts of discretionary income;



e Seeking to solve socid problems,
* Involvement in an organization and its decison making; and
»  Wanting to associate with leaders.
Arthur White
To encourage more giving, organizations need to:
» Educate the younger population (under 35) on the importance of philanthropy;
»  Encourage new modes of volunteerism,
» Capitdize on the people who fed they should give more;
»  Encourage new mechaniams for gift giving; and
e Chdlenge Americanswith giving gods.
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differ from donors who make mgor outright gifts. Key findings of the sudy are: 5.71
percent of individuds surveyed have included a bequest to charity in their will;
planned gift donors are fairly evenly divided among age groupings (though is dight
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charity, long-range estate planning and cregtion of alasting memorid.

Boris, Elizabeth T. The Values of the Wealthy: Philanthropic Attitudes as a Reflection of
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the discussion on the meaning of giving.

Burlingame, Dwight, ed. The Responsibilities of Wealth. Indiangpalis: Indiana
University Press, 1992.

This book isacollection of papers on various aspects of wedlth, civic reponshilities,
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trend data on charitable behavior; identifies the economic conditions and tax laws that
affect giving and volunteering; charts public attitudes about a variety of issues that
may relate to the climate for giving and volunteering; and explores behaviora and
motivetiondl factors that influence giving and volunteering in America. Key findings
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being asked to give and volunteer was the greatest motivator, and when minorities are
asked to give, 78 percent do so; charitable deduction isamgjor factor in giving;
membership in an organization; and involvement in organizations as ayouth. For
communities of color, the percent of African- American respondents who reported
household giving increased from 51 percent in 1993 to 53 percent in 1995. The
percentage of respondents of Higpanic origin who reported giving declined from 65
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lower average household income than whites, lower percentage of respondents who
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little difference in the percent of teens who were asked to volunteer by gender,
differences by race, ethnic group and age were apparent. Specific to persons of color,
the sudy indicated that African Americans and Hispanics were far lesslikely to be



asked to volunteer than whites.
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Evangelicd Lutheran and Presbyterian.
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This book examines the role of the gift in a market-oriented society. Hyde considers
awide array of gifts—with awork of art and moving on to an expression of culture—
and suggests that the product of cregtivity isagift and not acommodity. To explain
gift theory from an anthropologicd, literary, economics and psychologica

perspective, he providesillugrations of giftsin triba socities, in farytdesand in
modern artistry. As part of the review of gift theory, Hyde examines the roots of
contemporary gifts—the origind manifetation of the Indian giver as “whatever has
been given is supposed to be given away again, not kept...or, if kept, something of
amilar vaue should be giveninitsstead...” In addition, Hyde chroniclesthe
evolution and definitions of a gift with particular attention given to food, the
acquisition of bones upon deeth, expressions of gratitude, the gift community, the
female as property and usury or gift exchange.
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Thisbook is an overview of the development field. Jacob discusses the roles of
boards, saff and volunteersin fundraising, the needs of a development office, the use
of technology in fundraising, the use of organizationa evauations and the various
vehides and tools of fundrasng—annud giving, direct mail, prospect research,
magor gifts, corporate, foundations, specid events, capital campaigns and planned
giving. Othersissues discussed include fundraising as a career, hiring and working
with consultants, publicationsin the fidld and legal consderations in fundraising.
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This book profiles the persondities and life experiences of legendary figures abroad,
showing how compassionate values are developed and activated. Based on extensive
research and persona interviews from around the world, Joseph examines the
motivations for charitable giving and the characteristics that cross culturdl

boundaries.

Ledie, Lary L., and Ramsey, Gary W. “Understanding Donor Mativation in Giving to
Univergties” Giving USA Update (Sept.-Oct. 1989): 3,8.

This article examines the mativations of aumni, non-alumni and corporate donors.



Ledie suggedtsthat inditutiond prestige isa primary predictor of dumni
contributions. Norn+adumni donors are motivated more by academic excdlence. In
addition, corporations are more likely to donate to universities located in
economically successful regions of the country.
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Using extensive economic-modding, Margolis argues that individuds have two
behaviors—one that is group oriented and another thet is self-centered. Based on this
theory, he explains why people volunteer, give and vote.

Martin, Mike W. Virtuous Giving: Philanthropy, Voluntary Service, and Caring.
Bloomington, IN: Indiana Universty Press, 1994.

This book explores ways that philanthropy contributes to morally desirable

rel ationships when people give with care, good will and good judgment. Martin
consders anumber of mord issues, including the role of the virtues in philanthropy,
responsibilities to help others, digtortionsin helping, mixed motivesin giving and

how voluntary service contributes to salf-fulfillment. After reviewing the philosophy
of philanthropy, he defines philanthropy as voluntary private giving for public
purposes and offers a framework for connecting desrable forms of philanthropy with
the virtues. Martin concludes with alook at the paradoxica features of philanthropy,
including the promotion of sdf-fulfillment through selfishness and the receiving

agpects of the act of giving.
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Successful Practice. San Francisco: Jossey-Bass Publishers, Inc., 1993.

This book examines the concepts underlying the behavior of individuds, groups and
organizations involved in giving and raising funds for charitable purposes. Mixer
relates existing psychological and managerid theories to the practice of fundraising in
three areas, including: influences on and moativations for individud giving; leadership
and grategies for fundraising; and the growth and change that fundraisng
organizations face as aresult of economic and socid uncertainties.

Monroe, Kristen Renwick. Heart of Altruism: Perceptions of Common Humanity.
Princeton: Princeton University Press, 1996.

This book explores the causes dtruism using andyses of interviews with
philanthropists, entrepreneurs, heroes and persons who rescued Jews during the Nazi
era By identifying levels of dtruism, Monroe argues thet, athough dtruists have a
dightly different outlook on the world, they are not dramaticaly different from

others.

Nichols, Judith. Targeted Fund Raising: Defining and Refining Your Devel opment
Strategy. Chicago: Precept Press, 1991.



This book provides techniques and resource information to enable fundraisers to
establish development strategies address demographic and organizational concerns
effectively. Nichols covers anumber of issues of interest to fundraisers, including:
how to learn more about donors; how to evauate fundraising programs; how and
when to ask for money; and how to identify other potentid donors. Profiles of
potential donors, and their motivations and interests, are aso provided.

Nielsen, Waldemar. The Golden Donors. New Y ork: Truman Taley Books, 1985.

This book explores the evolution of philanthropy from a politica, economic and
psychologica perspective. Nielsen profiles the motives, patterns and decison
processes of the mgor philanthropistsin America.

O Connor, Robert J. “Individual Mativations for Giving: The Role of Information and
Emotion,” In Working Papers. Washington, DC: Independent Sector and United
Way Indtitute Research Forum, Mar. 1986.

This paper explores the type and amount of information required to make informed
decisonsregarding persond giving to an organization. Based on data collected by
the United Way of America, O’ Connor notes that donors who give primarily for
emotiond reasons require little information about the organization. Thus, depending
on an organization's donor base, if donors are responding for emotiond reasons, the
organization need not expend much on advertisng and communi cations because
information is not the motivation for giving. O Connor aso explores the degree to
which donors have “mixed motives’ for giving, and the degree to which information
influences decisonsto give.

Odendahl, Teresa, and Elizabeth Boris. Foundation Formation, Growth and
Termination: A Report on the Charitable Attitudes of the Wealthy and a Survey of
Foundations. Paper presented at the Independent Sector Spring Research Forum.
Washington, DC: Independent Sector, 1986.

This paper examines the giving patterns of the wealthy and the factors that influence
thar interest in forming afoundation. Much of the paper focuses on the influence
advisors have on the charitable decisons of the wedthy. Odendahl address the
following key questions: Are foundations faling out of favor with the wedthy and
why? And what affects the choice of one charitable vehicle over another?

Ostrower, Francie. Why the Wealthy Give: The Culture of Elite Philanthropy. Princeton:
Princeton University Press, 1995.

This book explores sources of dite philanthropy and the place of philanthropy within
elite groups. Based on interviews with 99 wedthy donorsliving in the New Y ork
City area, Ogtrower provides an account of the ingtitution of philanthropy, its defining
role in upper-class culture and how it has adapted, and endured, in the face of
changing times. After looking at the scope, sgnificance, diversity, organizationa and
indtitutiona nature, tensions, socid morés and normative basis of dite of
philanthropy, Ostrower contends that both the dite and philanthropy must be seen as



heterogeneous phenomena and shows how and why various types of causes are
supported by different types of donors. In addition, she argues that a dominant and
widespread class-based pattern of giving coexists with divergent patterns rooted in
dternative sources of donor identify such asrdigion, ethnicity and gender.

Panus, Jerold. Mega Gifts. Who Gives Them, Who Gets Them. Chicago: Pluribus Press,
Inc., 1984.

This book examines the impulses and stimuli that drive donors to make large gifts.

By interviewing men and women who had made mgor gifts, Panus learned that a key
moativaing factor is a drong bdief in the misson of an inditution, followed by akeen
interest in aproject or program within an organizetion. He aso found thet, overdl,
donors expressed red satisfaction with their giving experience.

Payton, Robert, Michael Novak, Brian O’ Connell and Peter Dobkin Hall. Philanthropy:
Four Views. Berkdey: Transaction Publishers, 1988.

This book explores the connection between philanthropy and the foundations of
American culture. Payton provide an overview of the role philanthropy playsin
shaping socid inditutions and in giving expression to the cultura vaues of American
culture. The book focuses specificdly on the underlying vaue and purpose of
philanthropy as an impetus for public service, the public versus private nature of
giving in fostering individud freedoms and the higtorica development of
philanthropy and itsimpact on public policy.

Prince, Russ Alan. The Charitable Estate Planning Process: How to Find and Work with

the Philanthropic Affluent. New Y ork: Lexington House, 1994.

This book explains how to locate prospective wealthy donors and motivate them to
make sgnificant current and deferred gifts. Prince dso explains how to create long-
term productive relationships with wedthy donors.

Prince, Russ Alan, and Karen Maru File. The Seven Faces of Philanthropy: A New
Approach to Cultivating Major Donors. San Francisco: Jossey-Bass Publishers,
1994.

This book identifies and profiles seven types of mgor donors and suggests detailed
strategies on how to cultivate those individuas. The seven types of donors (the
communitarian, the devout, the investor, the socidite, the dtruist, the repayer and the
dynast) require different fundraisng strategies for developing funding relationships.
The authors explain why each type requires a different strategy for soliciting gifts and
shows how fundraising professionds can identify and understand the motivations of
each type of donor and build successful and sustaining relationships.

Prince, Russ Alan, Gary Rathbun and Chris Steiner. The Charitable Giving Handbook.
Cincinnati: The Nationa Underwriter Company, 1997.

This book provides an overview of the market and specific charitable giving



techniques for advisors and othersinterested in expanding their practice to include
charitable interests. The authors suggest a variety of planning tools for advisors, such
as edtate planning, planned giving, annuities and income funds and other legd, tax
and financid drategies for enhancing charitable giving. Also discussed are
motivations for giving, options for wedthy donors and services of, and referras to,
charitable advisors.

Queen 11, Edward L. The Religious Roots of Philanthropy in the West: Judaism,
Christianity, and Islam. Working Paper No. 96-4. Indiangpalis. Indiana University
Center on Philanthropy, 1996.

This paper explores the connections between religion and philanthropy with a
particular focus on the three Western religions of Judaism, Chrigtianity and Idam.
Queen andyzes the normative texts of the three religious traditions to determine how
they have viewed and weighted charitable activities. Aspart of the andysis, he
consders how traditions have structured understandings of philanthropy and
encouraged it. The paper dso looks a how rituds, behaviora norms and cultura
expectations influenced the practices of rdigious bdievers.

Relly, Thomas. “Million Dallar Mativations” Currents(1995). Washington, DC.:
Council for the Advancement and Support of Education.

Thisoverview of astudy of 30 top givers and their maotivations for giving to the
Universty of Arizona suggests that donors (respondents to the survey) give with the
expectation of receiving some sort of benefit. The donors were more likely to seek
indirect benefits than direct gifts. Individuas and foundations generdly gave to
enhance the ingtitution, the community or society. Corporations looked toward
building strong educationd and research programs that might eventudly help the
business community overal. Reilly concludes that the attraction of pecific payoffs
was ardatively minor influence for donorsto give.

Rockefeler, David. Giving: Big Bucks, Bare Basics and Blue Skies. Paper presented at
the Independent Sector Annua Meeting in New Orleans, Oct. 7, 1985.

This paper responds to the question, Can giving and volunteering in America be
expanded by asgnificant anount? Rockefeller believes that giving and volunteering
will grow and flourish, citing empirica evidence that suggests that giving and
volunteering are increasing and that people must be asked to give and volunteer. He
a0 suggests that the three tenets to successful giving are: boldness in gpproach; rigor
in gpplication; and dlarity of vison. Rockefdler concludes that substantia resources
remain to be tapped, and that the combined effect of individua giving is staggering.
Thereisapersond satisfaction to giving and it must be conveyed to each generation
of donors.

Rosso, Henry A., and Associates. Achieving Excellence in Fundraising. San Francisco:
Jossey-Bass Publishers, 1991.

This book outlines the concepts, principles, techniques and disciplines of ethical



fundraisng. The authors provide an overview of the fundraisng continuum, acyde
of activities that must occur over time to achieve some degree of success or god
attainment. As part of the fundraising cycle, the authors describe the elements
necessary to reach organizationd readiness, the vehicles used to raise money, saff
and board respongihilities, slandards and ethics of the fidd and financid components.

Schervish, Paul G. Does Generosity Run in the Family. Alexandria, VA: Nationd Society
for Fund Raisng Executives, 1993.

The number of millionaires in the United States is expected to triple within the next
20 years, as wedth istranderred from the aging wedthy to their children. The author
discusses six factors that encourage a charitable commitment in the next generation.

. In Verdant Pastures. The Centrality of VVoluntary Association for the
Prominence of Philanthropy. Paper prepared for the volume honoring the
contributions of Brian O’ Conndll, the retiring president of Independent Sector.
Washington, DC: Independent Sector, 1995.

Thiswork addresses the influence of membership in voluntary associations on donor
atitudes, motivations, and incidence of giving and volunteering. Because of the
influence of voluntary associationsin inducing giving and volunteering, it is of

gpecia mord and practical importance, Schervish believes, to note that people of
color are not well represented in voluntary associations other than in churches and
lack of representation may have an affect on their level of giving and volunteering.

. “Inclination, Obligation, and Association: What We Know and What We Need
to Learn About Donor Mativation.” In Critical Issuesin Fundraising, edited by
Dwight D. Burlingame, 110-138. New Y ork: John Wiley & Sons, 1997.

This paper explores issues surrounding financid philanthropy. Schervish examines
the associations, experiences, gods and orientations that generate charitable giving.

. “The Mord Biographies of the Wedthy and the Cultura Scripture of Wedlth.”
In Wealth in Western Thought: The Case for and Against Riches, edited by Paul G.
Schervish. Westport, CT: Praeger Publishers, 1994,

This paper examines how the wedthy assemble the eventsin their livesinto mord
biographies and what persondized mordity revedsin the culture and canons of
wedlth.

. “Passing it on: The Transmisson of Wedlth and Financid Care” In Care and
Community in Modern Society: Passing on the Tradition of Service to Future
Generations, edited by Paul G. Schervish, Virginia A. Hodgkinson and Margaret
Gates and Associates. San Francisco: Jossey-Bass Publishers, 1995.

Based on astudy of 130 millionaires, this paper explores factors that wedthy parents
report either encourage or obstruct their efforts to establish alegacy of afinancid
mordity of care. Schervish found five dements of intergenerationd trandgfer of




financid care higtoricd forces, parentd transfer of achievement ethic and family’s
economic syle; parental role modding of money and philanthropy; ingtitutiona
training in philanthropy; and parentd teaching of frameworks of mordity of money
and giving.

Schervish, Paul G., and John Havens, “Wherewitha and Beneficence: Charitable Giving
by Income and Wedth.” In Cultures of Giving Il: How Heritage, Gender, Wealth,
and Values I nfluence Philanthropy. New Directions for Philanthropic Fundraisng
No. 8 (Summer 1995). San Francisco: Jossey-Bass Publishers.

The authors review three sets of research findings on the relationship between
philanthropic giving and levels of income and wesdlth.

. “Socid Participation and Charitable Giving: A Multivariate Andyss” Voluntas:
International Journal of Voluntary and Nonprofit Organizations (1997).

Thisarticle reports on theinitia findings of a continuing effort to develop and tet a
multivariate causd model of the socid, demographic, economic and motiveationa
determinants of individua charitable giving. The authors draw on atheoretical model
to explore the effect of five sets of variables that induce charitable giving:
communities of participation; frameworks of consciousness, mediating organizations
or persons that invite participation in giving; the presence of discretionary resources,
and a person or experience in one' s youth who inspired giving in adulthood.

Schervish, Paul G., Plato Coutsoukis and Ethan Lewis. Gospels of Wealth: How the Rich
Portray Their Lives. Westport, CT: Greenwood Publishing Group, Inc., 1994.

This book provides an andyticd framework for studying the biographica narratives
of the wedlthy.

Schneewind, JB., ed. Giving: Western Ideas of Philanthropy. Bloomington, IN: Indiana
University Press, 1996.

This book examines the many faces of philanthropy, its donors, receivers and
societies. Schneawind presents avariety of views on philanthropy from the
perspective of anthropological, philosophical, historical and other fields and subfidds
to explain the practice, vaues, experiences and virtues of philanthropy. The separate
articles that comprise this book attempt to shed light on issues relating to civil

society, pre- and post-modern culture, liberty, charity, religion and politics and their
influence on and from philanthropy.

Sherry, John F. “Gift Giving in an Anthropologica Perspective” Journal of Consumer
Research 10, no. 2 (Sept. 1983): 158-168.

This article explores the anthropologica context of gift giving. Sherry uses

traditional consumer and marketing research to describe the dements that underlie
gift giving as afunction of human behavior, citing a number of reasons why people
engage in the exchange of gifts. According to Sherry, gifts can be used as ameans for



integrating an individud into society, as aform of communication and socidization

and avehicle of socid obligation and politicd maneuver. Sherry concludes with a
mode of the gift exchange process that conssts of the transfer of goods or servicesto
the flow of socid invishles such as deference or affection to socid bonding.

Silberg, Carol Schwartz. Factors Associated with the Philanthropic Behaviors of Major
Donors. Doctord dissertation. College Park, MD: University of Maryland, 1990.

This dissertation explores factors that motivate individuds to donate large gifts to
charitable organizations and how recipient organizations are chosen.  Silberg employs
three theoretica mode s to andyze donor behavior. A number of factors are
identified to describe a composite mgor donor. The donor profile Silberg devel oped
from this andys's showed that givers often: have a history of involvement with
religious indtitutions, have family involvement in giving; have a philosophy of shared
wesdlth; see giving as away of life; have had success in business; have large amounts
of discretionary income; seek to solve socid problems; areinvolved inan
organization and its decisonmaking; and want to associate with leaders.

White, Arthur. “The Charitable Behavior of Americans: Management Summary.” In
Working Papers. Washington, DC: Independent Sector and the United Way Inditute,
1986.

This paper provides an overview of a 1986 study on individua giving in the United
States. The author explains factors that motivete individuas to give or not to give.
White s findings indicate that the maor moativations for giving include: income leve,
life experience, age, religious involvement and marital Saius. He suggests severd
methods for converting a prospect into adonor and actions for increasing charitable
giving. The primary means of enhancing giving are: educate the under-35 population
about the importance of American philanthropy; encourage new modes of
voluntarism; capitaize on the people who fed they should give more; encourage new
mechanismsfor gift giving; and chalenge Americansto giving gods.

“Why Donors Give.” American Demographics 18 (June 1996): 4.

This article explains common reasons why people give to charity. The main reasons
cited for giving include: to ease guilt, boost egos and get cozy with aclique.

Although peaple give for many reasons, the article suggests that philanthropy has a
whole sat of shared meanings and assumptions. Using data from the American
Association of Fund Raising Counsel (AAFRC), the article concludes that the greatest
moativating factor for giving is being asked to give, especidly by someonewho is
known and trusted.

“Why We Give.” The American Benefactor (Winter 1997): 90-99.

This article describes the reasons people give from the perspective of 11 writers. The
writers reflect on different motivations for giving such as superdition, dtruism,
gratitude, guilt, sdvation, selfishness, grief, giving to get, helping, obligation, good
fedings, opening out and the fedling of greatness. Each writer provides a persond



account of the different giving behaviors, usng ether stories or more theoretica
andyses for philanthropic gestures.
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